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OverVieW & Cha"enge JustBunkBeds

Just Bunk Beds (JBB) is an established online retailer specializing in
customizable bunk beds and space-saving furniture.

While JBB had steady traffic from branded searches, it lacked visibility in
Al-generated and conversational search for high-intent, non-branded
queries such as "best bunk beds with storage" or "safe bunk beds for
smallrooms."

Competing marketplaces dominated these prompts, reducing JBB's
exposure during the critical discovery phase of the customerjourney.
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Approach & Strategy e«

The Ad Firm deployed a comprehensive GEO (Generative Engine
Optimization) strategy designed to make JBB's product catalog
intelligible to Almodels and generative search engines.
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Product-Level Schema g @ Intent-Driven Content
Implementation

Clusters

Added Product, Review, Built educational landing
AggregateRating, and FAQ pagessuchas"Guide to
schemato 250 SKUs, ensuring Al Choosing Safe Bunk Beds for
platforms understood dimensions, Kids" and "Small-Space Bunk
materials, and safety features. Bed Design Ideas" aligned with
conversational queries.

*
Entity & Image Optimization | Cﬁ | Authority Link Building

Linked images and specs to Securedfeaturesininterior-
manufacturer entities (e.g., design blogs and parenting
wood type, ladder design) for sites toreinforce brand trust
enhanced Al product matching. and topical expertise.
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ExecutionHighlights e

®

1. Structured Data Integration

The Ad Firmintegrated structured data directly into JBB's eCommerce
CMS, enabling product feeds that Al engines could crawl with full
attribute visibility.

2. FAQ Framework Development

The Ad Firmintegrated structured data directly into JBB's eCommerce
CMS, enabling product feeds that Al engines could crawl with full
attribute visibility.

3. Image Standardization

Metadata and alt text were standardized across 1,200 product
images, improving recognitionin Al-based visual search.

4. Continuous Monitoring

Weekly prompt monitoring ensured continuous expansion into new
conversational themes (safety, storage, durability).
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