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Overview & Challenge urenev

Renovois a national facilities-management and engineering-services
provider specializingin HVAC, electrical, and mechanical maintenance
forenterprise properties.

Despite a strong client base, Renovo's digital presence lagged behind
its reputation.

Al-driven search engines frequently surfaced competitors for queries
such as "national facilities maintenance partner" and "enterprise HVAC
service company."

The company's website lacked structured data, entity relationships, and
topical depth —leaving it nearly invisible in Al search results and under-
indexed for B2B decision-maker queries.
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Approach & Strategy  vrener

The Ad Firm developed a GEO (Generative Engine Optimization)
roadmap combining schema architecture, topical depth mapping, and
authoritative content engineering.

Entity-First SEO Design 3 @ Structured Data

Mapped Renovo's service Deployment
SEYEBUL bUSiheSS entitiesl Implemented Organization,
(HVAC, Electrical, Mechanical Service, and FAQ schemas

Systems) so generative models across 80 URLs to help Al
couldinterpret offerings

accurately.

models recognize Renovo as
anationwide service brand.

Intent-Aligned Content Technical Refinements
Strategy

Enhanced crawl depth,

Rewrote long-form pages with internal linking, and Core Web
conversational Q&A sections Vitals to improve Al-model
targeting prompts like "who confidence scores.

maintains multi-site HVAC

systems?"
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